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Blogging About Bubbles  
Over the next 45 minutes, everyone will learn something 
from this presentation as I:
• Present my experiences as an advertising, travel 

writer, and scuba storyteller

• Share where I’ve been published

• Provide 13 specific tips that can help you

• Recap them on a slide

• Host a brief headline brainstorming segment

• Answer questions at the end: Please use the chat



Blogging About Bubbles  

Raise Your Hand: 

Divers?
Photographers? Videographers?

Wannabe Bloggers?
Social Media Enthusiasts? 

Curious About Writing?



A Bit About Me…



My Writing 
Credentials

• 49 Years as an 
   Advertising Writer

• Awards: 5 CLIO 
  Nominations & 
  20 Other Accolades

• >8,000 projects
   created as a writer/ 
   storyteller



My Writing History, Part 1: 
17 Years in Global Ad Agencies

Between 1989 & 1995, laid off 3 times.



My Writing History, Part 2:
30 Years as a Prolific Freelancer

• Hundreds of Print Ads, Brochures, Newsletters,
Social Media Posts and Websites

• Thousands of Scripts and Blogs

• Some Samples



I Started Travel Writing in 1975
– Shore Tour Brochures (Sitmar Cruises)



A Few Early Highlights…

My first two :60 radio commercials 
were nominated for CLIO awards.

My career’s been pretty much 
downhill ever since…



Viz: 150-200’
Water Temp: 82

   1981: Grand Cayman Resort Course



Moved to 
Dallas 1982:

Girlfriend 
dumped me.

Created
”Gil Bob”.

Bought 2 
condos.



1985: PADI Open Water Certification

Viz: 2-10’
Water Temp: 60



A Bit About Me…
10+ years

10+ years



A Turning 
Point: 
Editorial 
Writing
 

My 1st 
Freelance 
Article: Adweek
Magazine, 1989



My “Scuba Writer”   
         Credentials

• 30+ Years as a Travel 
& Scuba Writer

• Over 300 Articles and 
  Newsletters Published

• About 1/3 contacted me 
  through SEO keywords 
  on my website



“Blogging for 
Bubbles” Guidelines

• Create enticing 
  headlines/captions 
  for articles/images

• Write well-crafted copy
   with a strong lede

• Keep detailed logbooks
  to tell intriguing stories



You’re going to have to stomach a LOT of rejection.
Bounce back from the rejections; celebrate the wins.

Step #1: Be Thick-Skinned 



Step #2: Be Bold
First Scuba Article:

Scuba Times 
 November/December 1994

“So, You Can’t 
Make The Reef”

Lede: “I became the poster child for 
Murphy’s Law at Australia’s Great Barrier 
Reef. I assumed the world’s largest living 
thing would be easy to visit. I assumed 

wrong. Four of my five planned dive 
days were cancelled.”



                    Step #2: Be Bold
Nothing to 
do with 
travel… yet.
But it has
everything 
to do 
with me.
We’ll revisit
this moment
in a while.



Step #3: 
Be Promotional

In Dallas in 1985, 
I wrote this ad concept 
for a new business 
pitch. Only published 
on my website in 2000, 
but it’s Ranked #2 
of “Best Porsche 
Print Ads Ever”! by 
Autoevolution.com



Step #4: Be Aware of What Editors Like

Dive Travel: 
Winter 1996

“My Dive Buddy 
 Wears Diapers”

      Baby makes a splash

Lede: “My dive buddy 
prefers warm water. So do I. 
Every evening, we gather 
our gear, approach the dive 
site, and take the plunge.”



Step #4: Be Aware of What Editors Like
 
Dive Travel: 
Spring 1996

“Waterlogged 
Proposal”

 
   Taking the plunge 
       into marriage

Lede: “I tried to propose 
to my wife underwater. 
She almost drowned.”



Step #4: Be Aware of What Editors Like

  Dive Travel: 
  Summer 1996

Cabo San Lucas
& La Paz, Mexico



Step #4: Be Aware of What Editors Like
    Dive Travel: May/June 1997: 4 pages



Step #5: Write About What You Know



Step #5: Write About What You Know
Adventure Journal: 1998 Maui

“Scuba divers dance to 
humpbacks’ song, keeping 
time to warm waves that
crash off Maui’s southern
shores…”

Lede: “While on my 
honeymoon, I fell in love 
with another man. So did 
my wife. And we’re not 
even swingers. He was a 
big fella: 45 feet long, 
30 tons, with a beautiful 
voice.”



   Step #5: Write About What You Know
 
  Dive Pacific:
  12/21/23:
  Maui: A Whale
  of a Sun-Splashed
  Winter Wonderland

      (Stock image)
  
  



Step #6: Be Persistent



Step #6: Be Persistent
Alert Diver: 2001

Lede: “Barbecued ribs. Braised 
shoulders. Baked legs. These 
sound like summer grilling 
choices, but they’re really 
describing the effects of the 
hot sun on your skin – if you 
don’t take precautions with 
sunscreens and protective 
clothing. Skin cancer is 
something that all divers 
should think about.”



Step #6: Be Persistent
Alert Diver: 6/2001
Lede: “What’s round, midnight 
blue, 1,000 feet wide, and 
over 400 feet deep?”

“The Great Blue Hole of Belize, 
one of the world’s foremost 
dive destinations. It’s a 
spectacular underwater cavern 
where I got ‘narked’, ran out of 
air, and broke my watch 130 
feet below the warm Caribbean
surface.”



Step #6: Be Persistent
Alert Diver: 4/2002

Lede: “I hadn’t been 
underwater in a few years, 
so I’m always more cautious 
on my first dive of a trip.” 

"This day, the wind off the 
Florida coast in late February 
was gusting to 20 mph, the 
seas were rolling with 3-4 
foot waves, and water temp 
was 74. I jumped in to follow 
a divemaster and 6 divers to 
a depth of 85 feet on a drift dive.”



            
                Step #6: Be Persistent 
California Diving News: 11/2023 + Undercurrent, Marin IJ, 
ScubaRadio.com, ITWA, Dive Pacific, Sun Divers Roatan 
&  LocalGetaways.com

Blue Friday 5.0 will be
celebrated worldwide
in November 2025
-- join us.



        Step #7: Be Opportunistic

Red Sail Sports: 
2002 - Barter, 
Then Bucks

“Watersports 
Paradise Found”

Lede: “I traveled over
4,000 miles to find a 
watersports paradise.
It’s called Aruba.”



Step #7: Be Opportunistic
2002 - 4 Websites

      



Step #7: Be Opportunistic

Red Sail Sports: 
24 Quarterly
eNewsletters,
2002 - 2009



     Blogging for
     Vagablond:  
     1,500 Articles
     from 2005-2010
     as managing     
     editor:
      – Travel
      – Food
      – Wine
      – Shopping
      – About 50 were about scuba…

Step #7: Be Opportunistic



Vagablond: 2005



Vagablond: 2005



     

Scuba Show 2023

Step #7: Be Opportunistic



Step #8: Be Using
SEO Keywords 

“Scuba Articles 
Copywriting”
& “Scuba Storyteller”
– Both #1 on Google



 SEO Keywords
 
“Travel 
 Copywriter”
– 1st page of
   Google



Step #9: Be Networking – Kosrae, SFC 2009 

$0 fee, but a priceless promotion





Dive Pacific Magazine, AU / NZ: Kosrae  

“Untapped Pacific Gem”



Kosrae: Dive Pacific Magazine, AU / NZ



Kosrae: Asian Diver, NZ + 
Travelin’ Diver’s Chapbook  



  Step #10: Be Thinking Outside The Box 
  
  Dive Pacific, 2010
  “Heavy Breathing 
   on Half Dome:
   and Other Ways
   to Stay in Shape 
   for Diving”

  Summit: 8,842 feet.
  18.2 miles round-trip.
 



  Step #10: Be Thinking Outside The Box 
  
  California 
  Diving 
  News:
  March/April 
  2025 



  Step #10: Be Thinking Outside The Box 
  
  Dive 
  News
  Wire:
  March 
  2025 



               Step #11: Be Generous

   April 2021 – Editor found me through SEO



                     Step #12: Be Lucky
   
   Marin Independent Journal Column



                     Step #12: Be Lucky

+ 9 other blogs



                   Step #12: Be Lucky

+ 4 other blogs



Step #13: Be Funny
 
  Dive Pacific:
11/6/2023

This was an 
NCUPS dive in 
1988: 50 degrees



                      Step #13: Be Funny

   



Step #13: Be Funny



Step #13: Be Funny
 
  



Step #13: Be Funny
 
  

Dive Pacific:
Feb/March 2009



Recap of My 13 Blogging Steps
 
1)   Be Thick-Skinned
2)   Be Bold
3)   Be Promotional
4)   Be Aware of What Editors Like
5)   Be Writing About What You Know
6)   Be Persistent
7)   Be Opportunistic
8)   Be Using SEO Keywords
9)   Be Networking
10) Be Thinking Outside The Box
11) Be Generous
12) Be Lucky
13) Be Funny

And 14) Be Fearless! You never know what can happen!



Headline Writing Workshop: 
5-10 Minutes

Destination?

Type of Diving?

What Made It Memorable?

What Was Your Favorite Image?

             
   



Now Taking Orders…
 

A book of my short 
stories will be 

available this fall. 

To order an 
advance copy:

gil@zeimer.com

mailto:gil@zeimer.com


www.ScubaStoryteller.com
 

Questions?

Feedback?

Want to 
collaborate
on a story?

gil@zeimer.com

http://www.zeimer.com/
mailto:gil@zeimer.com

